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FUMA LUDCGEL

A sneaker launch designed for sneaker heads. A

digital experience created for PUMA's launch of their

latest sneaker technology, LQDCELL.

Play LQDASH Filters Insid

)



https://www.forbes.com/sites/timnewcomb/2019/04/02/puma-debuts-lqd-cell-cushioning-technology-with-distinct-brand-personality/#6c22794455cc
https://www.forbes.com/sites/timnewcomb/2019/04/02/puma-debuts-lqd-cell-cushioning-technology-with-distinct-brand-personality/#6c22794455cc
http://jetconsulting.com/
http://jetconsulting.com/

VUVIHIA NVHLYNODP /SITdAVS NUOM

VNNd

dd¥ 11320101

. s

PUMA was looking for a way to integrate a digital experience for the launch of their new LQDCELL
technology. The result was an app that gets enhanced with the ownership of a PUMA LQDCELL.

Users will be able to apply LQDCELL specific filters to their sneakers and share on Social Media, play an
AR game to test their agility using their LQDCELLs and explore a 3D model of a LQDCELL to learn more
about the technology.
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Early UX sketches LQDASH game.
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FINAL UX/UI
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LGDASH
How To PLAY How To LAY How To PLaAy Powsaue ey =

~ = X LGOASH > LADASH LCDASH X > LCDASH " LOOASH X CDASH

Play now for a chance
to Wi a pair of
LQDCELL ORIGIN

S e

|
-
)
P — Godge thasn abtacias.
prp— |
~— . 2 )|'
Prove that you're Fast As CELL v

= N by moving right and left to
LEVEL & colect takene and wvoid
= e = obstacles. The more sgile you
YOUR SCOSE rw, thw higher your scom.

- L . -'-' X 2
2125 . . ‘ Y : ‘ d , 4 e o ol 4

hone at eye leve!
A
b o

Reset Portal
STAAT

B Untirgan pou s b the
A pid Moy LODASH  Fhen  hed

Flow for accessing directions from INFO button

BEAT MY SCORE
/2185

BONNLOAD THE
LQOCELL APP NOV/

LGOASH LEBASH < LCDASH

. »

How Ta PLay

Colect tokens 1o increase Dudge these obstacles.
your scere.

Provm tht you're Fast As CELL . - ﬁ‘
by moving right and left to
collect tokens and avold [_
abstuclex. The more
are, the higher your score.

DOWNLOAD THE
LODCELL APP NOW

. > e

|.l.\


https://www.forbes.com/sites/timnewcomb/2019/04/02/puma-debuts-lqd-cell-cushioning-technology-with-distinct-brand-personality/#6c22794455cc
https://www.forbes.com/sites/timnewcomb/2019/04/02/puma-debuts-lqd-cell-cushioning-technology-with-distinct-brand-personality/#6c22794455cc

VUVIUIA NVHLYNOP /SITdAVS NUOM

VNNd

dd¥ 11320101

FIRE UX
FINE TUNING

- ScAvmiM\ ; ' N
2 e\,
ove fhck, y: T s e
[ o= -
bk Lol )S“WS& T fedt Kosilly(7)
}’% 8 AN \
A (\’U“Q&, fs-}y»(\4§/\‘jeﬁ{2; £5 //%/
| | |X' ’I’Zix/YK/\\‘L\ ‘1
Pl LR A k|| 4
0 J‘ : P /
en LT Sudvecg « = @
[i B\F‘Q S (\: MRGw / /
Machine Learning Flow Vuforia Tracking 1x Instructions

Machine Learning and Vuforia Model recognition.

The fire filter works in two ways. Machine learning picks up the type of sneaker This method lets the user track the sneaker in 3D space so the user can move it
being viewed by the camera and places a fire over itin 3D space. There’s a around. There were multiple iterations to implement the tracking feature. The
secondary method running in the background that scans the scene to match the 3D simplest way to revise was doing a constant stream of UX sketches to proto-type,
model of the actual sneaker in frame. test, and upload in real time.
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FIRE UX

* 2 Notifications D a LQDCell PUMA App * 2 Notifications
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LUP DL
LENTE

Reimagining the real estate experience. Taking all the

physical location and transporting the client digitally
to every destination.

APERIENLE
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Develop a tool for the Lupoli sales team with three unique objectives.
First, provide a visual aid to facilitate the sales process with potential commercial

RESIDENTIAL COMMERCIAL

tenants. Second, create a simple interface for the sales team to send a follow up
email to the client with their potential office space design. Lastly, immerse Lyt U FEECELY

BEGIN CUSTOMIZATION

i & 7Y
'lil L

potential clients in a 180° experience of Lupoli's developments on a projected
wall showcasing Lupoli's vast portfolio at a 1:1 scale.
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Early UX sketches after initial consultations to
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understand the larger UX hurdles.
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The most significant challenge was how to keep
the UX user friendly with a simple interface to

out an office space. Every design decision went
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EARLY STAGES
FOR UX/UI

Since Lupoli’'s properties are located in three cities it's
difficult to have a potential tenant visit all locations.
With the tool | designed, the salesperson can now
virtually take the guest to any development and walk
them through the property’'s amenities, office spaces,
and surrounding points of interest such as commuting
options, restaurants, stores, etc. The salesperson has
the ability to design an office space to help the tenant
visualize the array of options. The office space can be
altered to any dimension the guest request, or the
salesperson can create an existing vacant office space.
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APP OUTPUT

The app is the controller for the virtual

experience. The output is projected on a 180°
screen to provide a 1:1 scale of the space being
designed.
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Welcome Screen
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INPHENTRY
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APP OUTPUT

Room Designer.

Left/Empty Room
Right/ Updated Room dimensions and assets added to space
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Hastings, returned to build upon an existing concept. They wanted to bring the
visualization tool into their retail partners dealerships to help set the Marvin

brand apart from the competition.

This culminated in developing a new app that built upon the previous app and

scaled it to a new robust system.
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PROGESS USER FLOW

Breaking down the sales process to define the features and needs for the
experience, so that the product can scale as the company looks to create a
seamless digital experience.

NO Has Schedule Plan?

YES

Familiar W/ Marvin

Pull Up Presentation On
Benefit + Tech

Looking for Marvin
Windows?

NO YES

Products?

YES

Open To Marvin
Windows?

Show Example Of Product
Range

Do They Know Product

Needed? NO Select Images To

Reference

YES Show Other Products

Non-Marvin Experience

Pull/Show Window
Style

Select Product

Send Follow Up Email

Print Summary Order Take Payment? YES

Pull Up Specs For

Windows on iPad Product Selected Customize Size

Customize Materials

Customize Grills,

Muntins

Customize Colors

Print and Email Customize Colors

NO Happy w/Choice

YES

Ready to Purchase? Create Summary

(How Are The Purchase Orders Created?)

See To Scale
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EARLY STAGE INVISION
PROTOTYPE
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FINAL DESIGN
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ART DIRECTION | UX/UI

An engaging and easy to use website for a classy and
extremely skillful competition. 3 Cushions wanted a
website that kept their fans upto date on their favorite
players and educate the public about the sport.
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3 Cushions approached INPHANTRY to create a
website for their annual tournament. Prior to 2018,
3 Cushions did not have a website where they
could keep the audience and sport fans up-to-
date on the latest happenings of the tournament.
For this project my goal was to create an engaging
site that made visitors want to return, stay up-to
date on the latest matches and learn more about

the sport.
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I'm always interested in working with new people on
digital and physical products, or helping you solve your
most pressing business needs.

Feel free to reach out.

LONTAGT ME

Cell /617.335.9951
Email / jonathanvergara054@gmail.com
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